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Conference Agends:

8:30-8:55 Registration and Continental Breakfast
8:55-9:00 Introduction and Welcoming from Dr. Janet Shalwitz

9:00-10:15 Overview of adolescent ADHD,
presented by Steven Hinshaw, PhD.

10:15-10:50 Youth Panel
10:50-11:00 Break

11:00-12:00 Practice Guidelines,
Presented by Naomi Schapiro, PNP.

12:00-12:20 Box lunch pick up.
12:20-1:20 Workshop Session 1

1:30-2:30 Workshop Session 2
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Welcome Letter

May B, 2006
Dear Colleagues and Friends,

We would like to welcome you to our first conference focusing on adolescents and
ADHD. We thank you for deciding to join us today to discuss this important and misunderstood
matter. Qur objective with this conference is to increase health care provider's knowledge of
adolescent ADHD and to improve their practice strategies for addressing it in primary care
and school health settings.
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Main Heading

Secondary Heading

The purpose of a catalog is to sell prod-
ucts or services to a targeted audience,
or to advertise upcoming classes or
events. Catalogs can be a great way to
market your products or services, and
also build your organization's identity.

Secondary Heading

First, determine the audience of the catalog. This could be anyone who might benefit from the
products or services it contains. Next, establish how much time and maney you can spend on
your catalog. These factors will help determine the length of the catalog and how frequently
you publish it. It's recommended that you publish your catalog at least quarterly so that it's
considered a consistent source of information. Your customers or employees will ook for-
ward to its arrival.

Also consider how you want to print your catalog. You can print it on a desktop printer, at a
copy shop, or at a commercial printing service. In addition to your budget, the complexity of
the publication—including whether you print it as a black and white or a color publication—

will help determine the best method for printing your publication,

Before you print your catalog, consider how you will bind your pages. The number of pages,
how the reader will use it. and whether you mail it will help you determine the type of binding.
For example, if you have only a few pages and your catalog is meant to be held, you might
consider folding the pages and stapling the spine. Larger catalogs that are meant to be folded
flat work best with a plastic binding with punched holes, while larger publications meant to be
held like a book are best served by gluing the pages, or “perfect binding."
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